
Colorectal Cancer Alliance

Largest reach and broadest lifesaving impact 
of any colorectal cancer organization

• Nearly 2 million patients and caregivers have been served 
by certified navigators since 2008.

• We have matched 4,380 patients through our Buddy 
Program© since 2008.

• 4,092 Blue Hope Financial Assistance awards have been 
given to patients to offset the burdens associated with 
cancer diagnosis, treatment, and survivorship, including full 
cost for 1,043 colonoscopies.

• Our “Nation of Allies” volunteer army is 9,000+ strong.

• Over the last 10 years, we have raised $90M for this disease, 
2x as much as all other CRC orgs combined.

• Reached 45 million people with our Screening During 
COVID-19 awareness campaign, which drove more than 
10,000 people to start their screening navigation journey.

• The Alliance has invested close to $5 million in research 
since the Chris4Life Research Program was started in 2016.

The company we keep

• Corporate partners such as Exact Sciences, Pfizer, 
Amgen, Taiho, and Medtronic

• The leading scientific investigators and clinicians  
in oncology and gastroenterology, including  
Dr. Marshall, Dr. Meyerhardt, Dr. Kopetz, Dr. McFadden

• A robust national network of healthcare providers 
and community champions

• National media partners (Ex. total of 30 minutes of 
free airtime on NBC’s “Today Show” during National 
Colorectal Cancer Awareness Month)

• Notables – Craig Melvin, Trey Mancini, John Andretti, 
Katie Couric, Vanessa Williams, Carmen Marc Valvo
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We’re pushing the envelope

• In partnership with Exact Sciences, LetsGetChecked and 
BLKHLTH/Cottonelle, the Alliance is providing 1,500 
donated Cologuard kits, 15,000 FIT kits and $300,000 
in funding for colonoscopies to those most at risk for 
colorectal cancer.

• Invested $300,000 in research for Dana-Farber Cancer 
Institute’s Dr. Kimmie Ng who is investigating how the 
microbiome is different in CRC patients diagnosed at an age 
younger than 50 (Never Too Young Program).

• Powering a movement to rebrand colorectal cancer as the 
“preventable” cancer through a coalition of patients and 
survivors who are teaming up with people in entertainment, 
sport, and media personalities to make colon cancer famous.

Our influence

• Instrumental in multi-year advocacy efforts to support 
the USPSTF decision to lower the recommended 
screening age to 45, thereby increasing the number 
of those eligible by 20 million.

• Partnerships with legislators – Rep. Payne, Jr., Rep. 
Watson Coleman
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Why it matters

• One of the most treatable, underfunded cancers – we can take your money and save a 
life tomorrow

• 2nd deadliest cancer of men and women combined in the U.S.

• 90% preventable when caught early

• US Preventive Services Task Force (USPSTF) screening guidelines changed to age 45 and 
older for those at average risk 

• Incidence is rising in young adults – more than one in 10 cases are in people under age 50

• Black Americans are 20% more likely to be diagnosed with colorectal cancer and 40% 
more likely to die from it


